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5319 (Business Decision Maker) wagnguiuinsszaugs (C-Suite) ) ¥alan Hu M1 Ipsos Affluent
Survey ‘lmﬁﬁwuamnwnnumﬂwﬂaﬂ wu3n an1illnsied CNBC ansnsadnfianguiiidrunalunis
Andulamagsiiouaznguiuimsseaiugs hnnniraninsimiviagsiedu Tnganansavindiangur
fisnslunsinaulamagsnailanlata 8,234,787 au wazidfenguiuimsszsugaialanlad
3,852,293 AU swasBunmuntseeluil

CNBC TV Bloomberg TV Fox Business News
APAC 982,787 797,861 N.A
EUROPE 1,789,000 1,319,000 N.A
usa 5,463,000 1,453,000 3,073,000
Global 8,234,787 3,569,861 3,073,000
APAC 406,293 292,511 NA.
EUROPE 540,000 379,000 NA.
usa 2,906,000 942,000 1,821,000
Global 3,852,293 1,613,511 1,821,000

Source: Ipsos Affluent Europe 2017 Viewed channel last month; Ipsos Affluent Survey USA Fall 2017 Adults 18 or older, HHI $125,000+ Viewed in past 7 days; On a television; Ipsos Affluent
Survey Asia Pacific Q3'16-02'17 Media brands - Ways of consumption; Programs on TV

i : !Tayﬂa'm Ipsos Affluent Europe 2017, Ipsos Affluent Survey USA Fall 2017 ua Ipsos Affluent
Survey Asia Pacific Q3’16-Q2°17
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CNBC: STRONGEST AFFINITY WITH FDI DECISION MAKERS COMPARED TO BBCW
AND CNN

Highest precision, least wastage when targeting key business audiences, as compared to the general news.
Index of Ipsos Afffuent average = 100

USA Europe Asia Pacific
Take exec. decisions for organisation’s overseas Take exec. decisions for organisation’s overseas

Any chief officer ———— operations

CNBIC viewers are 1.9 times
than the average [psas Aflus
FOI influencers

CNBC

News

Source: Ipsos Affiuent Survey Asia Pacfic 3 2016 tn Q2 2017, Ipsos Affluent Europe 2017, Ipsos Affluent USA 2017 Spring, Consumed Media on TY/Online

a7 : ﬂyayﬂﬂ’m Ipsos Affluent Survey Asia Pacific Q3'16-Q2°17, Ipsos Affluent Europe 2017 Uas
Ipsos Affluent USA 2017 Spring

91NM3E1599UBYAaTeN Ipsos Affluent Survey Asia Pacific Tuthasewindlasinadt 3 vesd
2016 - lnsunad 2 vesd 2017 wudnaufvamdududmsseiuga (C-Suite) lldalunssumy
gaslnsiimi CNBC adpgatis 49 wnilsoTu Fafusiauiiganinges Interational News Channel
#uq luwaiil Comscore Worldwide Judufihszdulanlunisliuinisianadoyaaiffivauay
msinsesigshaRava wui ludiadeutiviay 2017 Ffidndeuradulesd CNBC.com Wdvgsdls
5.3 wiidenfamadusy Fadudiavssesnaiiganinivledysidug lnslineasdunnu
nsmirelUil
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CNBC IS #1 FOR ENGAGEMENT

Viewers watch more CNBC than other international news channels.

Average Daily Time Spent Watching TV Channel (minutes)

CNN 48

BBC World News 46

Bloomberg Television

C-suite definition: Job title, position or rank in your company; CEQ or Chaiman o Managing Director or Prasident or Other chief or C-level officer or Owmer/partner or CFO
Source: Ipsos Affluent Survey Asia Pacific Q3'16-Q2'17

e z?'ayamn Ipsos Affluent Survey Asia Pacific Q3°16-Q2°17

CNBC.COM:
UNRIVALED ONLINE
ENGAGEMENT

USERS SPEND MORE TIME ON
CNBC.COM THAN ANY CORE
COMPETITOR.

Source: Comstore Worldwide March 2017

‘ﬁ’ﬂ‘l: ﬁ'ayamn Comscore Worldwide, March 2017
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DELIVERING DIGITAL ENGAGEMENT

6m

'Hi_éhzr numbers
of C-Suites
visiting

CNBC.com and
longer dwell
times on site

Vs, core
competitive set

Average minutes per vicit

om

Bt
Monthly C-Suite digital reach

ol s 2 s Workiwide March 2017 | Sounce: GobulWelilndex (GWI)
R CATALYST Company owner (EQ/CRO/ Chainmand Presideny/™D. All courmries ex. China and LATAM, Yaves: G Consurnmed Web Brand via web or app in past one month

ﬁJ:U’] : ﬁ'a:‘;a@'m Comscore Worldwide, March 2017/ GlobalWebindex (GWI)
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CNBC Channel

World (60-sec Vignette)
— AM Prime (0500 — 1000hrs, Mon-Fri)
— PM Prime (1700 — 2400hrs, Mon- Fri)
— BONUS: ROS (0000-2400hrs, Mon-Fri)

EMEA (60-sec Vignette)
— AM Prime (0500 - 1000hrs, Mon-Fri)
— PM Prime (1700 - 2400hrs, Mon- Fri)
— BONUS: ROS (0000-2400hrs, Mon-Fri)

APAC (60-sec Vignette)
— AM Prime (0500 - 1000hrs, Mon-Fri)
— PM Prime (1700 - 0100hrs, Mon- Fri)
— BONUS: ROS (0000-2400hrs, Mon-Fri)

Nikkei CNBC (30-sec Vignette)
— BONUS: ROS (0000-2400hrs, Mon-Fri)

SBS CNBC (30-sec Vignette)

115 spots _
49 spots _
47 spots_.
19 spots

115 spots
47 spots,
47 spots,
21 spots,

225 spots
84 spots,
84 spots
57 spots,
33 spots
33 spots

28 spots

— BONUS: PM Prime (2000-0200hrs, Mon-Fri) 28 spots

Grand total no. of spots

516 spots

CNBC Online - Vignette

Geo-target : APAC, US, Europe

Cnbc.com
— Bonus: Video Rectangle (300 x250)
— Video Rectangle (300x250)

Android/Iphone/lpad App
— Bonus: Video Rectangle (300 x250)
— Video Rectangle (300x250)

Mobile Web (Android/iOS)
— Bonus: Video Rectangle (300 x250)
— Video Rectangle (300x250)

200,000 impressions
313,000 impressions

400,000 impressions
1,952,000 impressions

150,000 impressions
760,000 impressions



CNBC Online - Nati

Geo-target : Global

CNBC.com/Mobile Web
1 x Native Ad with 1 x 2-3 mins Vignette

— Content Promotion on CNBC.com (2x International Homepage, 2x Asia &
2x Europe News Sections)

— Content Promotion on CNBC Social Media (2x FB & 1x Twitter)
— Content Amplification (Min PV 80,000)

Geo-target : APAC, US, Europe

CNBC.com
— Native Traffic Driver: Rectangle (300x250) 4,600,000 impressions

Mobile Web/Android/Iphone/Ipad App
— Native Traffic Driver: Rectangle (300x250) 5,049,000 impressions

Added Value
— Production of 1 x 2-3 mins Vignette for Native, 1x60" Cut-down Vignette +
1x30" Cut-down Vignette for Nikkei Japan + 1x30" Cut-down Vignette for 585
Korea + 1x15" Cut- down Vignette for Mobile

— Translation & VO in Japanese

— Translation & VO in Korean

— 15 x Email Newsletter; Morning Squawk (Leaderboard Banner - 728x90)

— Design & Production of Leaderboard banner (728x90) for Morning Squawk

— Catalyst connect Ad & Brand awareness (Asia & Europe only) - 5 Proprietary
questions in each region

— Conversion & Hosting of online 60" videos to FLASH
— MIM certification for 1x60" vignette

— Second right usage of BOI vignettes & Native Ad on BOI's website for 12 month
(Including social media and for Roadshows)

— Production of 1 x Native Ad + Banners Creation
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